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Circulation & Distribution
The REALTOR® Association of Sarasota and Manatee proudly serves nearly 7,000 members. The Magazine
is distributed to all members through either U.S. mail or email, and shared electronically on Social Media
outlets and the RASM website at www.MyRASM.com/magazine. The Magazine is also distributed at special
events and it is available at RASM office locations.
Advertising in the monthly Sarasota / Manatee REALTOR® Magazine also exposes your business to over 500
Business Partners of various professions, including Attorneys, Lenders, Builder/Developers, CPA Firms, Service and Repair Firms, and many more.
The publication consistently features valuable content geared towards the needs of today’s Realtor®. The
Magazine is one of our members’ top sources for information on continuing education requirements, new
MLS features, important events, networking opportunities, outreach programs, government affairs, CID updates, YPN information, Global Business initiatives, and so much more.
We are reaching more potential clients, Realtors® and Business Partners to maximize your advertising dollar.
From North Manatee to South Sarasota County, we are your one source for exposure to the Real Estate Community in Southwest Florida.

Advertising Inquires:
Beth Sunday
Sarasota/Manatee REALTOR® Magazine Editor
941-952-3417
941-952-3401 (FAX)
Beth@MyRASM.com

Rates and Specs
Double Page Spread

Full Page
1/2 Page
Horizontal

1/4 Page
Vertical

1/10 Page
Business
Card

1/2 Page
Vertical

All display ad rates are per month.* Prices below do not reflect the 10%
Member Discount. All ads are 4-color process, no B&W ads.
Width x Height

1X

3 X*

6 X*

12 X*

Double Page Spread
17.25” x 11.25”
Add .25” for full bleed

$1,425

$1,280

$1,160

$1,000

Full Page
Trim area: 8.5” x 10.875”
Bleed area: 8.75” x 11.125”
Live area: 8” x 10.375”

$900

$810

$720

$630

Half Page
7.5” x 4.9375” (H)
3.6875” x 10” (V)

$550

$500

$450

$400

Quarter Page
3.69”x 4.94” (V Only)

$325

$300

$275

$250

Business Card (1/10th)
2” x 3.5”

$99

$95

$85

$75

Inside Back or Front Cover
(sorry, no Member Discount
applies)

$1,100

$1,000

$900

$800

*Ads must run consecutively for discounts. If the contracted advertising period is reduced by the advertiser for any reason, the
single-run ad rate will apply for all previously published ads, and payment will be due immediately.

Sarasota/Manatee REALTOR® Magazine

A Publication of the REALTOR® Association of Sarasota and Manatee,
Inc. (RASM)

Advertising Agreement
By submitting an Ad for advertising in Sarasota/Manatee REALTOR® (SMR)
magazine, ___
(“Advertiser”) or its advertising agency
(“Agency”) agrees to the following terms and conditions with respect to such
advertising (collectively, “Terms”). No other terms and conditions will be
binding on SMR or RASM, unless RASM agrees to such terms and conditions
in writing.
Advertising Order. SMR agrees to deliver, and Advertiser/Agency agrees to
pay for, the services on the applicable Ad, according to rates specified on the
Advertising Order and subject to the Terms below.
CANCELLATION AND CHANGES
Advertiser may cancel the Ad Order within seven (7) days of signature on Ad
Order. Cancellation notices must be in writing via email to
Tiffany@myrasm.com and will be deemed given upon RASM’s confirmation
of receipt.
In the event of cancellation after seven (7) days, Advertiser shall be subject
to a cancellation fee of 100% of the Ad Order (Cancellation Fee.) This fee
becomes payable within fifteen (15) days of receipt of final invoice, which
shall include all outstanding amounts due and any Cancellation Fees.
SMR expressly reserves the right to reject or cancel any advertisement that
does not comply with RASM’s Advertising Acceptance Policies, as determined
in RASM’s sole discretion. In the event of cancellation for default in the
payment of invoices, charges for all advertising published as of the
cancellation date shall become immediately due and payable.
AD MATERIALS, DELIVERY AND CONTENT
It is the Advertiser’s responsibility to supply suitable material (“Ad Material”)
to SMR within the deadlines stated on the Ad Order or a minimum fourteen

(14) days prior to the posting date, whichever is later. If material is not
submitted within such timeframe or is submitted incorrectly SMR reserves
the right to repeat old material, or to charge the Advertiser for the
advertisement without it appearing. No responsibility will be accepted for
loss or damage to copy, artwork or photographs supplied.
All Ad Materials are subject to SMR’s approval based on the requirements set
forth in the Ad Acceptance Policies below. SMR reserves the right, at any
time and for any reason in its discretion, to reject, cancel or cease
publication of any Ad, space reservation, or position commitment, without
any liability.
Artwork. Ads must be submitted camera-ready in one of the following
formats: .jpg, .tiff, .pdf, or .eps. and e-mailed to the attention of Beth
Sunday at Beth@MyRASM.com. Referrals for ad creation and art services
supplied upon request.
Ad Submission Deadlines. Camera-ready ads must be received by the
seventh business day of the month prior to issue date. Materials arriving
after the deadline will not be published until the next issue. Space is limited.
All ad placement is subject to space availability.
Distribution. While SMR will provide distribution of an accepted Ad to the
existing members, REALTORS®, and Business Partners, at the time the
advertisement is published, there is no guaranteed minimum or qualified
distribution number and vendor acknowledges same. A complimentary copy
of the current issue of Sarasota/Manatee REALTOR® Magazine is mailed to
all advertisers.
WARRANTIES AND INDEMNITY
Advertiser and Agency jointly and severally represent and warrant that each
advertisement submitted by it for publication in SMR contains no copy,
illustrations, photographs, text or other content that may result in any claim
against SMR or RASM. Advertiser and Agency jointly and severally shall
indemnify and hold harmless SMR and RASM, including its employees,
officers, directors, representatives, agents and affiliates, from and against
any damages and related expenses (including attorneys’ fees) arising from
the content of advertisements, including, but not limited to, claims of
invasion of privacy, unauthorized use of names or pictures of living persons,
trademark infringement, libel and misrepresentation.
Return on Investment. Advertiser acknowledges that many variables
determine whether business is generated from the placement of an

advertisement with SMR and that SMR provides no promise, guarantee or
warranty that said ad will generate any future business for Advertiser.
LIMITATION OF LIABILITY
SMR is not liable to Advertiser or its agency for delay or default in
performance or completion of Services under the Ad Order or these terms, if
caused by conditions beyond its control, including but not limited to, an act
of God, accident, fire, strike, terrorism, governmental authority,
telecommunications or network failure, electrical outages or failure of the
Internet.
The liability of SMR for any act, error or omission for which it may be held
legally responsible shall not exceed the cost of the ad space affected by the
error. In no event shall SMR or RASM be liable for any indirect,
consequential, special or incidental damages, including, but not limited to,
lost income or profits.
Ad Acceptance Policies. The RASM is dedicated to producing a highquality magazine for it’s 6,500+ REALTOR® members and 600+ Business
Partner Members. SMR reserves the right to reject any advertisement that
conflicts with its principles and standards. SMR reserves the right to require
proof that an advertisement is not defamatory, libelous, fraudulent,
misleading, deceptive, false or obtained in violation of the proprietary or
equal opportunity rights of any person. All graphics, logos and content must
be owned and licensed by the advertiser.
SMR will not accept real estate company recruitment or “image”
advertisements, or advertisements it deems in poor taste or objectionable to
its members. The advertising of products or services in SMR shall not
constitute approval or endorsement of those products or services by SMR or
RASM. All advertising is subject to the approval of the Chief Executive Officer
of RASM.
Payment Terms. Invoices will be sent on or about the 15th day of each
month via email and must be paid to RASM within 10 days upon receipt.If
payment is not made within 10 days of receipt, the account will accrue
interest until paid at the rate of 18% per annum and a late fee of $25 will be
charged every month there is an unpaid balance. If payment is not received
during the term of a multi-month contact, then future ads will not be placed
in the magazine until such payment of all applicable interest, late fees and
balance due are received.

All payments on the account shall be applied in the following manner: first
to interest, then to the late fees, then to attorney’s fees, if applicable, and
then to the ad charge or balance due. In addition, the advertiser will be fully
responsible for any costs incurred for action taken on the account to include
attorney’s fees and court costs. Any legal action for collection shall take
place in Sarasota County and Florida law shall govern.
Member Discounts. Members of the REALTOR® Association of Sarasota
and Manatee (RASM) receive a 10 percent discount on ad rates, except
where otherwise indicated. Rates are not commissionable. All rates are net.
Pre-Pay Discount. For advertising contracts of six months or more,
advertisers receive a 5% pre-payment discount when full payment of the
entire contact amount is received prior to the first appearance of an
advertisement. Member’s pre-pay discount will be calculated on the total
after their member discount is taken.
MISCELLANEOUS
Advertiser or its agency may not assign or transfer, in whole or in part, any
of the rights and obligations under this Ad Order.
These Terms, together with the Ad Order, shall be governed and construed
in accordance with the laws of the State of Florida. The parties agree to
submit to the exclusive jurisdiction of the state with respect to any legal
proceeding arising out of the Ad Order or Terms.
SMR, at any time during the term of this Agreement, and at is sole
discretion, may make changes to the Ad Order and/or Terms of this
agreement. All changes to the Ad Agreement will be communicated to the
client within thirty (30) days.
By signing below, I have read and agree to all terms and conditions
throughout.

Advertiser Signature: ___________________________ Date: _________
Print Name: _________________________________________________
RASM Signature: _______________________________ Date: _________
Print Name: __________________________________________________

AD ORDER
Please complete the Ad Order information form below, sign, and email to
Beth@myrasm.com or Fax to Beth Sunday at (941) 952-3401.
Advertiser
Name:________________________________________________________
Advertiser
Address:______________________________________________________
_____________________________________________________________
Advertiser Contact Person:
_____________________________________________________________
Email Address:
_____________________________________________________________
Phone: (_____) __________________
Are you a RASM member?

Fax:(_____)__________________
Yes

NO

Advertising/Public Relations Agency
If any, list complete contact information:
_____________________________________________________________
Ad Information:
______________________________________________________________________________
Ad Size:
_____________________________________________________________
Start Month/Year: ______________
End Month/Year: ______________
Price Per Month: _______________

Frequency: __________________

Sarasota/Manatee REALTOR®
Advertising Contact: Beth@myrasm.com
Accounting Contact: (941) 952-3411 or Tiffany@myrasm.com

